
U.S. Credit Czar and FICO Pro David Howe
Shares Annual Credit Advice for Holiday
Shoppers

David Howe presents credit and risk management at IP
Vision conference.

Howe obtains perfect FICO scores at Equifax, Experian,
and TransUnion

FICO global highest achiever and the
founder of SubscriberWise reminds
consumers to be aware of utilization
during the holiday spending and debt
season

MIAMI, FL, U.S.A., December 12, 2016
/EINPresswire.com/ -- SubscriberWise,
the nation's largest issuing consumer
reporting agency for the communications
industry and the leading protector of
children victimized by identity theft
nationwide, announced today that the
company founder is encouraging the
adult credit consuming population to
remain mindful of credit utilization and its
impact on FICO scores during the
holiday spending and debt season.

"According to FICO, credit utilization is
one of the five primary factors – or leaves
- in the calculation of a FICO score," said
David Howe, founder of SubscriberWise.
"It’s also one of the most significant
categories in the calculation of a FICO
score because scientific analysis of
millions of credit files has demonstrated it
one of the most predictive factors.

"The general concept of utilization is basic and straightforward," continued Howe. "However, because
scoring algorithms make distinctions among various types of credit obligations (i.e. revolving,

The takeaway for consumers
is not to fear utilization.
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G.O.A.T. David Howe

installment, mortgage) and because there are derogatory and
non-derogatory scorecards that consumers are segmented
into during the calculation of a credit score (i.e. FICO’s latest
model has 13 unique scorecards), there's no single formula
for utilization as it relates to the specific impact on the
calculation of credit score.

“Utilization is the ratio of the outstanding balance(s) reported

on a credit report as a percentage of the aggregate or total amount of reported available credit. It’s
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also a single measurement of debt-to-limit (aka utilization) for each individual account. According to
FICO, utilization is the amount of your available credit that you are using at the very moment your
score is calculated.

“And that's the basic and straight-forward explanation," emphasized Howe.

"The complexities of utilization (and credit scoring in general) are coded into the algorithm which,
among other things, simultaneously measures the utilization for each credit account individually as
well as the aggregate across all credit lines. It’s also known that a single account is scored differently
than two or more accounts with balances reported. And notwithstanding multiple scorecards which
are automatically selected when the score is requested, there are predictive distinctions related to the
impact of utilization based on installment vs. mortgage vs. revolving obligations.

“For example, having a utilization or debt-to-limit ratio of 80 percent reported on an installment loan is
much different than a debt-to-limit ratio of 80 percent reported on a revolving credit card regarding the
impact on the credit score. In fact, an installment loan that's paid as agreed but with a remaining high
utilization and at least six months of reported positive payment history will have a minimal (negative)
impact on the calculation of a credit score. On the other hand, a utilization ratio of 80 percent on a
revolving credit obligation will have a significant (negative) impact on the calculation of a credit score -
true even for consumers who otherwise have spotless and well-established credit histories.

“The takeaway for consumers is not to fear utilization," insisted Howe. "Rather it's to recognize that
this is one of the important categories in the calculation of a credit score. Consumers should
understand how it works and how to manage it.

“It’s also worth noting that there are few 'tricks' or hard-and-fast-rules with credit scoring,” concluded
Howe.  “Fortunately, though, there are proven strategies that consumers can pursue to maximize their
scores. 

The following will ensure favorable credit scores for consumers everywhere: 
•	    Pay every account according to the terms
•	    Maintain favorable utilization ratios by keeping revolving balances low (less than 10 percent but
greater than 0 percent)
•	    Pay down revolving debt and strive for the lowest utilization possible before applying for loans
where terms are most favorable with high FICO scores (740 FICO or higher) in particular
•	    Open new credit cards reluctantly and only when necessary (opening new accounts typically
generates hard inquiries, and it also impacts the average age of the credit file; short term it may result
in a negative impact on the calculation of a credit score).
•	    Whenever possible and assuming the overall credit is favorable, apply for credit with one active
installment loan and one credit card with a low balance relative to the credit limit (Howe has proved
this one of the very best scenarios to maximize points).

About SubscriberWise and David E. Howe

SubscriberWise® launched as the first U.S. issuing consumer reporting agency exclusively for the
cable industry one decade ago.  In 2009, SubscriberWise and TransUnion announced a joint
marketing agreement for the benefit of America's independent cable operators. Today SubscriberWise
is a risk management preferred-solutions provider for the National Cable Television Cooperative.

David Howe is founder, president, and majority share-holder of SubscriberWise. He is also a
consultant and credit manager for MCTV. At MCTV, Howe manages the bad debt and equipment
losses on annual sales in excess of $65 million.



Over the past decade and counting, Howe has been consulted by the highest levels of executive
management from the leading communications operators in the country including Sprint, Time
Warner, Mediacom, Metrocast, Atlantic Broadband, Armstrong, Antietam, Comporium, Grande,
Cincinnati Bell, BendBroadband, NPG, NewWave, GTA Teleguam, Cable ONE, Shentel, TDS, and
many others. Howe’s unbridled passion and demonstrated expertise with credit and risk management
can be found everywhere in the industry today.  Today SubscriberWise award-winning technology
touches a U.S. consumer every minute of every hour of every day.

Howe has obtained FICO Professional Certification and is also the first and only citizen of the world to
describe and report the details of the perfect FICO and Vantage scores to U.S. reporters.

SubscriberWise contributions to the communications industry are quantified in the billions of dollars
annually.

SubscriberWise is a U.S.A. federally registered trademark of the SubscriberWise Limited Liability
Company

Media Relations
SubscriberWise
330-880-4848 x137
email us here

This press release can be viewed online at: http://www.einpresswire.com

Disclaimer: If you have any questions regarding information in this press release please contact the
company listed in the press release. Please do not contact EIN Presswire. We will be unable to assist
you with your inquiry. EIN Presswire disclaims any content contained in these releases.
© 1995-2016 IPD Group, Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/2231061
http://www.einpresswire.com/

